
 

Health Communication Science Digest May 2014 (Vol. 5, Issue 5e) 1 
 
 

 

 

 

 

 

 

 

 

 

 
 
 
 
 Andrews, J. C., Netemeyer, R. G., Kees, J., & Burton, S. (2014). How graphic visual health 

warnings affect young smokers' thoughts of quitting. Journal of Marketing Research, 51(2), 
165-183. doi: 10.1509/jmr.13.0092 

 Armin, J., Torres, C. H., Vivian, J., Vergara, C., & Shaw, S. J. (2014). Breast self-
examination beliefs and practices, ethnicity, and health literacy: Implications for health 
education to reduce disparities. Health Education Journal, 73(3), 274-284. doi: 
10.1177/0017896912471048 

 Blanc, N., & Brigaud, E. (2014). Humor in print health advertisements: Enhanced attention, 
privileged recognition, and persuasiveness of preventive messages. Health Communication, 
29(7), 669-677. doi: 10.1080/10410236.2013.769832 

 Bol, N., van Weert, J. C. M., de Haes, H. C. J. M., Loos, E. F., de Heer, S., Sikkel, D., & 
Smets, E. M. A. (2014). Using cognitive and affective illustrations to enhance older adults’ 
website satisfaction and recall of online cancer-related information. Health Communication, 
29(7), 678-688. doi: 10.1080/10410236.2013.771560 

 Cunningham, C. E., Walker, J. R., Eastwood, J. D., Westra, H., Rimas, H., Chen, Y., . . . The 
Mobilizing Minds Research Group (2014). Modeling mental health information preferences 
during the early adult years: A discrete choice conjoint experiment. Journal of Health 
Communication, 19(4), 413-440. doi: 10.1080/10810730.2013.811324 

 de Irala, J., Osorio, A., Ruiz-Canela, M., Carlos, S., & Lopez-del Burgo, C. (2014). 
Informing youth about the age of sexual initiation using means or percentages. Health 
Communication, 29(6), 629-633. doi: 10.1080/10410236.2013.775931 

Health Communication Science Digest 
Office of the Associate Director for Communication 

May 2014 -- Vol. 5, Issue 5e 

Articles of Interest 

To enhance awareness of emerging health communication and marketing scientific knowledge, the 
Office of Communication Science in the Office of the Associate Director for Communication at the 
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert 
literature.  Recent publications with particular relevance for the public health communication 
community are detailed here. 

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with 
each citation.  In some cases, however, the DOI hyperlink will not work or the publisher charges for 
the article.  The help of your local library staff may be required in such circumstances to secure 
access to some publications.   

Please share your comments or questions with us.  Contact HCSD@cdc.gov. 
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